


Social	  Influence	  Founda/on	  is	  501(c)3	  non-‐profit	  organiza/on	  passionate	  about	  crea/ng	  
safe	  spaces	  that	  focus	  on	  the	  BIPOC	  LGBTQ	  community.	  All	  of	  our	  programs	  were	  

developed	  organically	  over	  the	  last	  few	  years	  while	  ac/vely	  par/cipa/ng	  in	  community	  
outreach	  organizing	  events.	  Frequently	  no/cing	  low	  aPendance	  numbers	  specifically	  from	  
the	  black	  lesbian	  sector	  at	  highly	  publicized	  Las	  Vegas	  Valley	  LGBTQ	  events.	  As	  a	  15	  year	  
expert	  in	  developing	  marke/ng	  campaigns	  for	  Fortune	  500	  companies	  to	  expand	  their	  

brands	  to	  increase	  sales	  goals	  to	  their	  desired	  target	  demographics,	  I	  saw	  similari/es	  that	  
adver/sing	  for	  community	  events	  weren’t	  appealing	  to	  the	  BIPOC	  LGBTQ	  community..	  

	  
Empowered	  to	  take	  ac/on	  I	  began	  volunteering	  to	  help	  market	  events	  to	  the	  local	  BIPOC	  
and	  underserved	  communi/es.	  Being	  a	  black	  lesbian	  woman	  I	  was	  able	  to	  connect	  with	  the	  

people	  on	  a	  deeper	  level.	  I	  received	  consistent	  feedback	  that	  purposeful	  social	  
engagement	  was	  lacking	  from	  people	  seeking	  to	  connect	  with	  their	  peers	  at	  at	  events.	  
Observing	  the	  unmet	  demand	  for	  diverse	  inclusive	  events	  that	  targeted	  the	  Las	  Vegas	  

Urban	  LGBTQ	  demographic	  on	  a	  local	  and	  na/onal	  level	  we	  created	  3	  programs:	  House	  of	  
Vegas	  Pride	  Fes/val,	  House	  of	  Love	  DE&I	  Career	  &	  Resource	  Fair,	  and	  BIPOC	  Vegas.	  

	  
We	  work	  to	  bridge	  the	  gap	  to	  expand	  the	  market	  outreach	  for	  creditable	  non-‐profit	  
organiza/ons	  and	  corpora/ons	  to	  directly	  reach	  BIPOC	  LGBTQ	  people	  through	  our	  
pla^orm.	  	  To	  our	  success	  of	  our	  evolving	  3	  programs,	  we	  have	  began	  a	  community	  

engagement	  integra/on	  process	  for	  the	  once	  disconnected	  community	  to	  opportuni/es	  
that	  are	  meant	  to	  serve	  everyone	  we	  increased	  the	  demand	  to	  aPend	  resourceful	  events.	  

	  
Our	  plan	  is	  to	  con/nue	  to	  build	  diverse,	  equitable,	  and	  inclusive	  rela/onships	  that	  benefit	  
the	  community	  locally	  to	  improve	  community	  engagement.	  While	  advancing	  Las	  Vegas’	  
na/onal	  presence	  that	  we	  are	  a	  inclusive	  travel	  and	  tourism	  safe	  space	  for	  the	  	  BIPOC	  

LGBTQ	  community	  to	  visit.	  “We	  party	  with	  a	  purpose.”	  
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A	  LETTER	  FROM	  THE	  PRESIDENT	  



Aspiring	  to	  uplie	  the	  voices	  of	  the	  LGBTQIA+	  is	  the	  inspira/on	  for	  the	  
fes/val,	  featuring	  a	  variety	  of	  themed	  events	  that	  target	  the	  BIPOC	  
Community	  to	  aPend	  annually.	  The	  meaning	  and	  purpose	  behind	  
advoca/ng	  for	  and	  celebra/ng	  a	  diverse	  cultural	  community	  is	  just	  as	  –	  if	  
not	  more	  –	  important	  than	  providing	  equitable	  resources.	  Social	  
Influence	  Founda/on,	  strives	  lead	  an	  inclusive	  community	  impact	  
campaign	  with	  scheduled	  annual	  events.	  By	  expanding	  our	  efforts,	  and	  
finding	  new	  ways	  to	  reach	  the	  LGBTQIA+	  community,	  and	  reaffirm	  our	  
commitment	  to	  accurate	  and	  authen/c	  visibility	  while	  helping	  those	  that	  
need	  it	  most	  by	  building	  upon	  our	  past	  efforts	  through	  diverse	  social	  
gatherings	  that	  appeal	  to	  all	  ages.	  With	  support	  from	  numerous	  
partners,	  MGM	  Interna/onal	  Resorts,	  and	  The	  Aids	  Healthcare	  
Founda/on	  once	  again	  joined	  forces	  to	  host	  the	  fes/val	  to	  benefit	  
people	  while	  aPending	  for	  the	  fes/vi/es	  brought	  together	  the	  most	  
inspira/onal	  voices	  and	  allies	  in	  the	  LGBTQ+	  community.	  Hos/ng	  a	  
mobile	  sites	  for	  rapid	  HIV/STD	  tes/ng,	  and	  an	  in-‐person	  DE&I	  Career	  
Fairs	  proved	  to	  be	  the	  most	  influen/al	  way	  to	  bring	  awareness	  within	  
the	  community	  health,	  educa/on,	  and	  financial	  stability	  is	  at	  the	  
forefront	  of	  our	  existence	  to	  help	  individuals	  struggling	  in	  these	  sectors.	  
Surrounding	  our	  events	  with	  culture	  and	  entertainment	  we	  have	  began	  a	  
na/onal	  movement	  that	  is	  supported	  by	  celebri/es,	  businesses,	  and	  the	  
people	  of	  the	  community	  to	  help	  convey	  our	  mission,	  and	  provide	  a	  new	  
economic	  impact	  to	  the	  City	  of	  Las	  Vegas	  that	  has	  not	  been	  visible	  
before	  the	  crea/on	  of	  Social	  Influence	  Founda/ons	  programs.	  
	  

HOVP	  
BY	  THE	  

NUMBERS	  

$3	  
Million	  

Spent	  in	  Travel	  
&	  Tourism	  

$150k	  
Funds	  Raised	  to	  
support	  the	  
fes7val	  

100+	  
Employment	  
secured	  from	  
our	  events	  

200+	  
Tested	  for	  
HIV/STD	  	  

Preven7on	  

98%	  
Net	  Posi7ve	  

rate	  engaged	  on	  
Social	  Media	  
PlaXorms	  

ECONOMIC	  IMPACT	  



Community	  impact	  has	  been	  reached	  through	  our	  local	  and	  
na/onal	  events	  through	  our	  programs.	  Over	  the	  years,	  our	  
events	  create	  unity	  of	  in	  the	  BIPOC	  community	  with	  the	  

support	  of	  our	  allies.	  
	  

The	  next	  few	  slides	  are	  of	  events	  over	  the	  years	  that	  we	  
have	  curated	  our	  selves	  and	  with	  community	  partners.	  

	  

SOCIAL	  ENGAGEMENT	  
EVENTS	  2021-‐2023	  

HOVP	  
COMMUNITY	  

IMPACT	  





2022	  GOALS	  
	  

The	  goal	  is	  to	  curate	  events	  that	  directly	  
target	  underserved	  communi/es.	  we	  
will	  con/nue	  to	  partner	  with	  non-‐profit	  
organiza/ons	  to	  create	  events	  that	  

offers	  various	  diverse	  resources	  that	  can	  
assist	  people	  without	  having	  to	  travel	  

too	  far	  to	  aPend.	  
	  

While	  expanding	  our	  reach	  to	  at	  add	  job	  
fair	  resources	  to	  our	  events	  to	  help	  
people	  find	  financial	  sustainability	  for	  

their	  household.	  	  
	  

As	  we	  grow	  we	  want	  our	  community	  to	  
grow	  with	  us	  economically	  being	  with	  us	  
every	  step	  of	  the	  way	  so	  that	  they	  know	  
they	  are	  considered	  and	  Social	  Influence	  

is	  here	  to	  assist.	  

CHECK	  THE	  BARBER	  SHOP	  DISPENSARS	  TO	  
ENSURE	  THEY	  ARE	  ALWAYS	  FILLED	  EVERY	  3	  MONTHS	  

	  
LAUNCH	  THE	  DE&I	  JOB	  RESOURCE	  FAIR	  DURING	  

THE	  HOUSE	  OF	  VEGAS	  PRIDE	  FESTIVAL	  SUMMER	  2022	  



Execu7ve	  Summary	  	  
	  	  
Social	  Influence	  Founda7on	  organized	  a	  health	  and	  
wellness	  outreach	  program	  that	  included	  onsite	  mobile	  
vaccina/ons	  for	  all	  eligible	  ages	  for	  a	  rural	  community	  in	  
Las	  Vegas,	  Nevada	  in	  coopera/on	  with	  the	  Walmart	  
Founda/on,	  Anthem	  Medicaid,	  and	  Immunize	  Nevada.	  The	  
program	  implemented	  assisted	  lower	  income	  families	  
within	  the	  surrounding	  communi/es.	  	  The	  program	  also	  
provided	  awareness	  to	  the	  locals	  on	  the	  significance	  of	  

health,	  a	  toy	  giveaway,	  and	  free	  clothing/coat	  drive.	  	  
	  

Background	  
The	  hos/ng	  non-‐profit	  Social	  Influence	  Founda/on	  organized	  the	  community	  outreach	  program	  to	  provide	  free	  COVID-‐19	  tes/ng,	  
vaccina/ons	  and	  flu	  immuniza/on	  for	  all	  eligible	  ages.	  	  Our	  giveback	  for	  the	  health	  and	  wellness	  program	  to	  the	  community	  was	  to	  help	  
families	  prepare	  holiday	  dinner	  with	  110	  pre-‐package	  bags	  turkeys	  and	  non-‐perishable	  sides.	  
	  	  
Objec7ves	  
The	  program	  aimed	  to	  accomplish	  these	  objec/ves:	  	  
Provide	  free	  access	  to	  current	  medical	  care	  to	  an	  underserved	  popula/on	  area	  the	  City	  of	  Las	  Vegas.	  
Impart	  knowledge	  about	  the	  importance	  of	  health	  to	  the	  rural	  community	  
Grant	  relief	  to	  families	  that	  may	  have	  been	  suffering	  with	  financial	  restraints	  during	  the	  holidays	  to	  provide	  a	  wholesome	  dinner.	  	  
Assistance	  to	  individuals	  that	  required	  clothing	  and	  suitable	  coats	  for	  the	  winter	  weather.	  
Giveaway	  toys	  for	  the	  holidays	  
	  	  
Findings	  
Aeer	  the	  outreach	  program:	  	  
The	  medical	  team	  reported	  15	  individuals	  (including	  2	  children)	  opted	  to	  receive	  a	  COVID-‐19	  test,	  vaccina/on	  and/or	  flu	  immuniza/on.	  	  
110	  Turkeys	  that	  included	  4	  dinner	  sides	  was	  given	  away	  to	  families	  
Over	  40	  individuals	  received	  winter	  clothing/coats	  	  

	  



BIPOC	  Vegas	  is	  a	  social	  community	  that	  caters	  to	  the	  professionals	  and	  
business	  owners	  within	  the	  Las	  Vegas	  LBGTQ	  community.	  Through	  our	  
market	  surveys	  the	  response	  was	  overwhelming	  for	  the	  demand	  of	  
engaging	  with	  the	  unique	  group	  of	  people	  residing	  in	  Las	  Vegas.	  	  We	  have	  
partnered	  with	  the	  Urban	  Chamber	  of	  Commerce	  and	  Go	  Urban	  Vegas	  to	  
provide	  monthly	  events	  specifically	  for	  people	  that	  are	  looking	  to	  
network	  with	  like-‐minded	  individuals	  and	  connect	  to	  resources	  to	  help	  
their	  businesses	  flourish.	  	  

PROFESSIONAL	  NETWORK	  	  

OFFERING	  OPPORTUNITIES	  FOR	  QUEER	  PEOPLE	  OF	  COLOR	  TO	  
CONNECT	  WITH	  EACHOTHER	  AND	  PROFESSIONAL	  BUSINESSES	  TO	  

FURTHER	  THEIR	  PERSONAL	  ENDEAVORS.	  



include	  but	  not	  limited	  to;	  Anthem	  Blue	  Cross	  Blue	  Shield,	  Urban	  Chamber	  of	  
Commerce	  for	  small	  businesses,	  and	  Nevada	  Department	  of	  Veterans	  Services.	  
	  	  
House	  of	  Love	  DE&I	  Career	  and	  Resource	  Fair	  is	  an	  extension	  of	  the	  House	  of	  
Vegas	  Pride	  Summer	  fes/val	  powered	  by	  non-‐profit,	  Social	  Influence	  Founda/on,	  
to	  create	  a	  non-‐judgmental	  approachable	  environment	  and	  safe	  space	  for	  the	  
LGBTQ+	  community	  to	  find	  job	  placement,	  teenager	  friendly	  jobs,	  with	  reputable	  
corpora/ons	  to	  create	  stability	  for	  their	  home	  and	  families.	  During	  past	  events,	  
they	  have	  had	  over	  three	  hundred	  aPendees.	  Last	  year	  alone,	  over	  60	  people	  
found	  employment	  through	  aPending	  the	  resource	  fair.	  
	  	  
There	  will	  be	  a	  diverse	  mixture	  of	  vendors,	  food,	  and	  giveaways.	  The	  event	  will	  
introduce	  the	  community	  to	  various	  non-‐profit	  organiza/ons	  offering	  free	  
physical	  and	  mental	  health	  awareness	  resources.	  The	  Center	  will	  offer	  HIV/STD	  
tes/ng	  onsite.	  
	  

House	  of	  Love	  DE&I	  Career	  and	  Resource	  Fair	  is	  returning	  for	  a	  
one-‐day	  event	  mul/ple	  /mes	  throughout	  the	  year.	  The	  event	  
welcomes	  individuals	  and	  families	  to	  come,	  as	  they	  are	  to	  meet	  
representa/ves	  from	  over	  20	  companies	  offering	  employment,	  
like	  MGM	  Interna/onal	  Resorts,	  Caesars	  Entertainment,	  and	  The	  
City	  of	  Las	  Vegas	  for	  adults	  and	  teens.	  Learn	  about	  educa/onal	  
ins/tu/ons	  offering	  adult	  assistance	  programs	  such	  as	  the	  
University	  of	  Nevada	  Las	  Vegas,	  Community	  College	  of	  Southern	  
Nevada,	  and	  Carrington.	  Addi/onal	  resources	  that	  will	  be	  onsite	  	  





A	  COMMUNITY	  FESTIVAL	  THAT	  CATERS	  TO	  THE	  BIPOC	  LGBTQ	  COMMUNITY	  
ANNUALLY	  EVERY	  THIRD	  WEEKEND	  OF	  AUGUST.	  

We	  invite	  community	  partners	  and	  na7onal	  sponsors	  to	  par7cipate	  and	  share	  their	  message	  of	  diverse	  and	  
inclusive	  support	  during	  our	  annual	  celebra7on.	  



TARGETED	  DEMOGRPAHIC	  

Asian	  2%	  -‐	  Black	  50%	  -‐	  La7no	  20%	  -‐	  Na7ve	  2%	  -‐	  white	  10%	  
Mul7	  Ethnic	  10%	  -‐	  Other	  3%	  -‐	  Ethnic	  Unknown	  3%	  

	  	  	  
Disability	  1%	  Disability	  Unknown	  	  	  99%	  
Sexual	  Orienta7on	  Gay	  85%	  Hetero	  10%	  Unknown	  5%	  
Female	  70%	  Male	  15%	  Transgender	  10%	  Non-‐Conforming	  4%	  Gender	  
Unknown	  2%	  	  
	  
Loca7on:	  Locals	  (40%);	  Tourists	  (60%)	  
	  Educa7on	  Level:	  High	  School	  Diploma,	  Some	  College,	  Bachelors,	  
Graduate	  
	  Household	  Income:	  $0-‐24k	  (10%)	  |	  $25k-‐49k(60%)	  |	  $50k-‐74k(25%)	  |	  
$75k	  –	  99k(5%)	  
	  

Social	  media	  maPers	  and	  we	  take	  ac/on	  to	  build	  our	  community	  through	  
our	  pla^orms	  along	  with	  our	  website.	  It	  has	  given	  us	  insight	  to	  who	  is	  
engaging	  with	  us	  consistently.	  	  The	  data	  is	  also	  used	  to	  ensure	  we	  are	  
speaking	  to	  the	  community	  we	  would	  like	  to	  impact.	  Instagram	  is	  our	  

main	  source	  to	  reach	  the	  community.	  

4767	  Followers	  
Since	  2021	  

Over	  24,000	  shares	  and	  social	  
engagement	  happen	  on	  our	  plaXorm	  monthly.	  

@houseofvegaspride	  

AGE	  DEMOGRAPHICS	  
25-‐34	  -‐	  	  48%	  	  
18-‐24	  –	  21%	  
35-‐44	  –	  19%	  
45-‐54	  –	  7%	  
	  

70%	  
FEMALE	  

FOLLOWING	  





MAINTAINING	  THE	  
MOMENTUM	  

Maintaining	  the	  Momentum:	  The	  reach	  and	  success	  of	  Social	  Influence	  
Founda/on	  has	  demonstrated	  that	  the	  heartbeat	  of	  the	  culture	  has	  
many	  lanes	  in	  community	  programming.	  The	  spirit	  that	  the	  BIPOC	  

LGBTQIA+	  equality	  movement	  yearns	  for	  cohesiveness.	  We	  created	  our	  
programs	  to	  drive	  visibility	  and	  support	  for	  the	  BIPOC	  LGBTQIA+	  

community	  	  that	  exist	  in	  Las	  Vegas,	  NV	  and	  tourists	  looking	  to	  travel	  to	  
our	  city	  at	  a	  /me	  when	  we	  needed	  it	  most.	  We’ve	  made	  progress	  across	  

the	  industry,	  but	  our	  work	  doesn’t	  end	  here.	  That’s	  why	  we	  must	  
con/nue	  to	  expand	  our	  efforts,	  find	  new	  ways	  to	  reach	  the	  LGBTQIA+	  
community,	  and	  reaffirm	  our	  commitment	  to	  equality	  and	  inclusion	  

while	  helping	  people	  connect	  on	  socially.	  We	  will	  con/nue	  to	  uplie	  the	  
voices	  of	  BIPOC	  LGBTQIA+	  people	  and	  raise	  funds	  that	  support	  the	  

organiza/ons	  and	  programs	  that	  help	  us	  create	  impac^ul	  visibility	  and	  
drive	  accurate,	  authen/c	  representa/on	  of	  our	  treasured	  community.	  

	  
	  
	  
	  
	  
	  

To	  learn	  more	  about	  Social	  Influence	  Founda7on,	  how	  
to	  get	  involved,	  and	  the	  details	  of	  our	  programs.	  	  

	  
Visit	  www.socialinfluencefounda7on.org	  

Email	  Us:	  info@socialinfluencefounda7on.org	  



A	  hearXelt	  “thank	  you”	  to	  our	  annual	  community	  partners	  during	  throughout	  the	  year.	  Our	  work	  engaging	  
communi7es	  to	  ac7vate	  the	  power	  of	  equality	  simply	  would	  not	  be	  possible	  if	  it	  weren’t	  for	  the	  support	  of	  people	  

from	  our	  community:	  people	  who	  are	  passionate	  about	  improving	  the	  lives	  of	  individuals,	  strengthening	  
communi7es,	  and	  providing	  equitable	  resources	  to	  an	  inclusive	  community.	  


